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2023: The Future Student Odyssey

The role of online across all stages of the recruitment journey
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a key takeaways

. The power of your website content and how to use it differently at
every single stage of the student recruitment process

. Personalised content to create a data-informed dialogue

. Use engagement data to show applicants that you truly get them
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| ‘.’ . Focus of Virtual Experiences over the past ~4 years
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On demand Always on Virtual tour Evergreen content

2020
2021
2022

— 2023

Virtual event Single event  Virtual open day Live webinars
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. 96% of
Year 11s
~ want
information
. fromyou

Q: What information, if any, would want to hear from universities now? Please select all that apply

(Multiple Response) Any advantageous work experience  [INNGN 73%
GCSE requirements for degree courses [ 73%
Choosing suitable subjects to take at A-Level or equivalent [N 64%
Whether additional qualifications may be advantageous NG 60%
What university life is like  [NNEGEGG 60%
Any advantageous extra- or super-curricular activities  [INNEGGEEN 55%
Summer schools / taster days [N 56%
The financial support available N 53%
The timings of the application process [N 48%
How university compares to school / college [N 48%

The support on offer at university (e.g., academic support) NG 40%
Other | 1%

| don't want any information [ 4%
X + .

The
Student

Room
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http://www.youtube.com/watch?v=Fnsir2kJ3vs

Don’t confuse users!

STUDENT INSIGHTS:
Too much information
on a website



http://www.youtube.com/watch?v=7ePAeaIN0tg

St Get them into CRIM early

Sign in to your account

Ideas en>rge M

+  Continue with Google

*****

Continue with Facebook

Partially gated experience Entirely gated experience

12% sign-up rate Capturing over 320 qualified leads
per month







When is the best time? (2023 entry)
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Virtual open days higher more or lower less appropriate than physical open days?

Autumn Term Spring Term Year Summer Term Summer Holidays Autumn Term Spring Term Year Summer Term Summer Holidays
Year 12 12 Year 12 between Year 12 Year 13 13 Year 13 after Year 13
and Year 13

(Y12 Y13 >

. i room Q: When do you think are the most appropriate times for universities to host....? Virtual Open Days/On Campus Open Days Multiple response ( Base: 374/383)


http://drive.google.com/file/d/1wdpE0ul4fdwwI43MdNJx-lCeAZ8tuCMD/view

When is the best time? (2023 entry)

m Virtual Open Days

42% B On Campus Open Days
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Year 12 12 Year 12 between Year 12 Year 13 13 Year 13 after Year 13
and Year 13




When is the best time? (2023 entry)

H Virtual Open Days
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When is the best time? (2023 entry)

66% 62%
55%

® Virtual Open Days
42% B On Campus Open Days
37%
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Q: When do you think are the most appropriate times for universities to host....? Virtual Open Days/On Campus Open Days Multiple response ( Base: 374/383)



When is the best time? (2023 entry)
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Q: When do you think are the most appropriate times for universities to host....? Virtual Open Days/On Campus Open Days Multiple response ( Base: 374/383)
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Which of the following are
important when choosing
universities to apply to?

10%

Course Content

62%

University Atmosphere

bl%

Student Satisfaction

08%

Accommodation
Offered

08%

Achievable Entry
Requirements




§9% 0%

Attended fewer Did not attend
open days due to any
costs

“By restricting their opportunity to explore the different potential
environments, they have reduced the option available to them
before they even apply”
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Gase study- UCLan’s “WNrap around”™ experience

TR CID D

< Backtosignin

Change your subject or
v Shange

DISCOVER A day in the life of an Art & Design

. student

2 Student support

1 Student life

™= Artand Design

# Allsubjects

#fh Preston v
B Burnley v
@ Westlakes ~
- EXPLORE

© Interactive map

-

-

INTERACT
& On demand content
® Chattoourstudents

Sy g,
RS Ty R N

12 month (2022) average session times:

Average session duration

© cotame e ¢ g , l‘j \'epple 6min 29secs

uclan.ac.uk 3min 43secs




UCLan: Cumulative increase in page views by topic

Source Google Analytics:

B your-subject student-life [ explore [ accommodation
UCLan Vepple
800.00%
Perio 15 days surrounding
d: October open day
600.00%
. A 0y
Summary: 400.00%

e Email dispatched 5 days prior
to the event pushing to Vepple
“explore student life”

200.00%

e 700% increase against
baseline page views

0.00% i«

e Significant increase from 2
days before until 2 days after -
peaking at 450%

-200.00%
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e Baseline mobile usage 47%
(desktop 51%, tablet 2%), on
day of event mobile usage
soared to 79%.

-400.00%
7 -1 0 1

Days from open day




Gase Study- UCLan’s “Wrap around”™ experience

Before:
o  Building anticipation
o Practical tips for the open day including mapping
o Traffic driven by direct e-comms

During:
o QR codes for closed/busy areas
o Supported by social media channels, with Vepple as a follow-up
o Mapping tool to showcase users current location and nearby relevant content
o FUTURE DEVELOPMENT - Open day checklist - sign up for updates on our
website

After:
o  Thanks for coming - consolidate online
o We're sorry we missed you - relive it online
o  Student life content works well here

1828
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Struggle to link to data-related

technologies

30Y% ©)

Struggle with poor
data quality

78% Y

Struggle with ‘data
debt’

Data from Experian



Personalisation is the default standard for
engagement
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76% of consumers are 78% of consumers are
more likely to more likely to refer
purchase from brands friends and family to
that personalise companies that
personalise

78% of consumers are
more likely to make
repeat purchases

from brands that
personalise



Personalisation on Uepple



http://www.youtube.com/watch?v=ijPShrdc4SI

And here is what we see from Vepple

3.6x 3.5x 5.5x 7.3x

more likely to on average session
click on one of durations are this

the main CTAs much longer

more likely to
click to register &
share name/email

more likely to consent
to email marketing
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1. Understand what students want
2. Create better content
3. Humanise your university and create connections.



User visits a Vepple-powered site

User personalises their experience and
shows interest in Nursing

User explores relevant content

User registers for the platform to access
some gated content

Users browsing behaviour is stored in
their profile

Vepple data is synced with CRM
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User visits a Vepple-powered site

User personalises their experience and
shows interest in Nursing

User explores relevant content

User registers for the platform to access
some gated content

Users browsing behaviour is stored in
their profile

Vepple data is synced with CRM

Relevant students are contacted

@ Nursing applications are down

&F] User receives the email and clicks the link to Vepple
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User visits a Vepple-powered site

User personalises their experience and
selects their course and study level

User explores relevant content

User registers for the platform to access
some gated content

iyl
%

Users browsing behaviour is stored in
their profile

Vepple data is synced with CRM

Marketing want to ensure future students can picture
themselves in the university community

Users who looked at 360s of the all-weather pitch
are contacted

The email contains a link to view the hockey
society’s web page and follow them on Instagram.



Applicants

Pushing to Vepple from CRM when new, relevant content is added

Use Vepple to deliver Applicant/Offer Holder Visit Days
“...everything was amazing and I'm keen and set to stucly at Kingston™

Help with practical next steps like applying for accommodation.

Used to keep excitement during “quiet time”



“Improving the communication we deliver to prospective 2023 entry students is essential if
we are to minimise the indirect influence the cost of living is having on their decisions....

Many students could not recall seeing any cost-of-living related information in
communications from chosen universities, but @S We enter the conversion .

period there's an opportunity to share information that helps students to .
prepare and allay their fears and concerns over a ‘missed’ student experience.” o

Jo Richards, Senior Insight Lead at UCAS o . .




Case Study: Salford Start Smart

< Back Qgﬂ Saiford Follow us on Instagram Follow us on Twitter Follow us on Facebook n m

V' Chenoncur pocralesion More information to help you manage your money

Myth-busting student finance

DISCOVER
B Introduction

&2 Settlingin

Taking care of yourself and
each other

ws Managing your studies
Being a responsible student

i e |

Qe Your employability Myth-busting student finance A quick guide to new types of bills Top tips for managing your money

INTERACT Reminder about your tuition fees Student bank accounts

Upcoming events
Before registering each year you will need to have arrangements in place to pay for your Have you set up a student account with your bank? You could reduce any fees you pay

tuition fees. You will need to either have confirmation of your tuition fee loan from the by using your student status. Student accounts also tend to have interest-free overdraft

options too (generally up to £2000). While it's always best to avoid using your overdraft,
having a student account will help you keep on top of your finances if you really need the

Student Loans Company, confirmation of sponsorship or to pay a deposit. If you are self-
funding your tuition fees, you will either need to pay in full upfront (and be eligible for a
3% prompt payment discount) or you can set up a payment plan to pay in instalments
across the year. You need to confirm how you intend to pay your tuition fees as part of

money. Once you complete your university course, your bank will move you to a
y. O lete vt t bank will t

graduate account for a year or two, providing you with the same overdraft benefits

your registration process. while you begin your career.

Note: not all students are eligible for these accounts, so check with your bank.

More information about tuition fees
Discover MoneySavingExpert's top-pick student bank accounts
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\lepple traffic over Clearing

# Sessions

Ist Aug 2022 5th Aug 2022 10th Aug 2022 15th Aug 2022 20th Aug 2022 25th Aug 2022 31st Aug 2022

Data from Google Analytics from a recruiting university’s Vepple-powered experience



A lot to cram in!
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Future students through the Glearing process: ’

) ¢

N O -

Potentially haven't Are likely more emotional Don’t have time to
visited in-person than they typically would be digging for
nor will they be and hence very visual, information

easily digested content
with which they can relate
is key




Y Change your personalisation

DISCOVER
Clearing

@® Welcome
Day in the life
City Tour
Our Facilities

ey Accommodation

£3 Student Life @ v

EXPLORE

© Explore map

INTERACT
Online Events

#® Chat to our students

© Collapse

® CLEARING

You can use Clearing if any of the following apply to
you:

You don't meet the conditions of your offer for your firm (first) or
insurance (second) choice courses

Your exam results are better than you expected and you want to change
your course / university

You don't hold any offers

You're applying for the first time after 30 June

You've accepted an offer but changed your mind about the course you
want to do

Important dates

¢ 30 June 2023 - any undergraduate application made through UCAS
after 6.00pm on 30 June will automatically go into Clearing

5 July 2023 - Clearing opens and you can apply if you already have your
exam results

¢ 17 August 2023 - A level and T level results day in the UK. Most Clearing
applications are made on this day

* 18 October 2023 - Last day applications can be made through Clearing.
Some universities close Clearing before this date

Relevant upcoming events

We understand that among all the decisions you make as a student, where

Clearing 2023 opens on 5 July

Chat to our students

Speak to a real student about their experience of studying at
== Ask them anything relating to the course, facilities or
generally about their experience of studying here.
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Building Belonging
in Higher Education

Recommendations for developing
an integrated institutional approach

Sunday Blake Gail Capper Anna Jackson

@ Pearson

WONKHE




Gase Study: Salford Start Smart

< Back 5?? salford Follow us on Instagram [l Follow us on Twitter |l Follow us on Facebook n m

W Change your personalisation gy " -1 3
. Ways to make
! -

#= Connections: making friends, keeping in touch and finding ... ° ad o5 friends at

DISCOVER

@ Introduction

Taking care of yourself and
each other

ws Managing your studies
Being a responsible student
£ Managing your money

@ Your employability

INTERACT

Upsomhgevents Make friends with Umii

If social media and WhatsApp groups aren’t your preference, Umii has your back. Working to bring students together,
Umii connects you to students at Salford with the same interests, similar course types and societies as you. Quite literally
making friends with a click, Umii is the perfect solution for those who are nervous about face-to-face interaction straight
away or prefer to meet people online.

Find out more on our Made in Salford blog or download the app now for Android or iOS.

Blog: Using Ui

ur Students’ Union: support and connecting with others




Gase Study: Salford Start Smart

DISCOVER

&2 Settling in a8
Taking care of

@® vourself and each &8 You need to be signed in to access this area.
other

(7] . a
studies
Being a responsible

g aresp a
student

- Managing your

& a8
money

@ Your employability &



Recap of takeawvays

. The power of your website content and how to use it differently at every
single stage of the student recruitment process

. Personalised content to create a data-informed dialogue

. Use engagement data to show applicants that you truly get them



\Vlission Complete

For more information visit vepple.co.uk or come
see us on the stand!




