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95% all decisions made by
subconscious/emotional brain!

This is even more true when we are:
busy, tired, stressed, anxious, 
uninformed, unfamiliar.
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First Impressions very hard to shift!



We often sign post 

where they can 

access information.

But we fail to support 

them in knowing why 

and when they might 

need that information.

We need to help them understand, navigate and 

remember better! 
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